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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

	
	
	
	Securities registered pursuant to Section 12(b) of the Act:
	

	
	Title of each class
	
	
	Trading Symbol(s)
	Name of each exchange on which registered

	
	
	
	
	
	
	

	Common Stock, $0.01 par value per share
	
	ASO
	Nasdaq Global Select Market



Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter). Emerging Growth Company ☐

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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Item 7.01	Regulation FD Disclosure.

On April 7, 2026, Academy Sports and Outdoors, Inc. (the “Company”) issued a press release providing a preliminary first quarter sales update. A copy of the press release is attached to this Current Report on Form 8-K as Exhibit 99.1 and will be available on the Company’s website at investors.academy.com.

Additionally, on April 7, 2026, the Company will conduct an in-person and webcast Analyst Day event, at which members of the Company’s management team will present and discuss the Company’s long-term strategy and updates on growth initiatives. The Company issued a press release announcing that the Analyst Day event presentation materials will be available on the Company’s website at investors.academy.com. A copy of the press release and the Analyst Day event presentation materials are attached to this Current Report on Form 8-K as Exhibit 99.2 and Exhibit 99.3, respectively, and will be available on the Company’s website at investors.academy.com. The Company undertakes no obligation to update, supplement or amend the Analyst Day event presentation materials attached hereto as Exhibit 99.3.

The information contained in this Current Report on Form 8-K Item 7.01, including Exhibit 99.1, Exhibit 99.2, and Exhibit 99.3, is being furnished and shall not be deemed to be “filed” for the purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of Section 18 thereof, nor shall information be deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as expressly set forth by specific reference in such filing.
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Item 9.01	Financial Statements and Exhibits.

(d) Exhibits.

Exhibit No.

99.1

99.2

99.3

104





Description of Exhibit

Academy Sports and Outdoors, Inc. Press Release, dated April 7, 2026.

Academy Sports and Outdoors, Inc. Press Release, dated April 7, 2026.

Academy Sports and Outdoors, Inc. 2026 Analyst Day event presentation materials.

Cover Page Interactive Date File (embedded within the Inline XBRL document).
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Signatures

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

	
	ACADEMY SPORTS AND OUTDOORS, INC.

	April 7, 2026
	By:
	/s/  Brandy Treadway

	
	Name:
	Brandy Treadway

	
	Title:
	Executive Vice President, Chief Legal Officer, and

	
	
	Corporate Secretary
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PRESS RELEASE

FOR IMMEDIATE RELEASE

Academy Sports + Outdoors Announces Preliminary First Quarter Fiscal 2026 Sales Update Ahead of its Analyst Day

KATY, Texas, (April 7, 2026) – Academy Sports + Outdoors (“Academy” or the “Company”) (Nasdaq: ASO), a leading full-line sporting goods and outdoor recreation retailer, today provided an update on its first quarter fiscal 2026 sales and comparable sales in advance of its Analyst Day event on April 7, 2026 at 9:00 a.m. Eastern Time.

The Company expects sales for the first quarter to be up 6% - 7%, with comparable sales up 2% - 3%. The Company plans to communicate any changes to its fiscal 2026 guidance when it reports full first quarter fiscal 2026 financial results in June 2026.

About Academy Sports + Outdoors

Academy is a leading full-line sporting goods and outdoor recreation retailer in the United States. Originally founded in 1938 as a family business in Texas, Academy has grown to more than 300 stores across 21 states and counting. Academy's mission is to provide "Fun for All" and Academy fulfills this mission with a localized merchandising strategy and value proposition that strongly connects with a broad range of consumers. Academy's product assortment focuses on key categories of outdoor, apparel, sports & recreation and footwear through both leading national brands and a portfolio of private label brands. For more information, visit www.academy.com.

Forward Looking Statements

This press release contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. These forward-looking statements are based on Academy’s current expectations and are not guarantees of future performance. Forward-looking statements may incorporate words such as “believe,” “expect," "anticipate," “forward,” “ahead,” “opportunities,” “plans,” “priorities,” “goals,” “future,” “short/long term,” “will,” “should,” or the negative version of these words or other comparable words. Actual results may differ materially from these expectations due to changes in global, regional, or local economic, business, competitive, market, regulatory, environmental, and other factors that could affect overall consumer spending or our industry, including the possible effects of ongoing macroeconomic challenges, inflation and in higher interest rates, trade policy changes or additional tariffs, geopolitical tensions, or changes to the financial health of our customers, many of which are beyond Academy's control. These and other important factors that could cause actual results to differ materially from those in the forward-looking statements are set forth in Academy's filings with the U.S. Securities and Exchange Commission (the “SEC”), including the Annual Report on Form 10-K under the caption "Part 1A. Risk Factors," as may be updated from time to time in our periodic filings with the SEC. Any forward-looking statement in this press release speaks only as of the date of this release. Academy undertakes no obligation to publicly update or review any forward-looking
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statement, whether as a result of new information, future developments or otherwise, except as may be required by any applicable securities laws.

Media inquiries:

Meredith Klein, Vice President of Communications
346.823.6615

meredith.klein@academy.com

Investor inquiries:

Dan Aldridge, Vice President of Investor Relations
832.739.4102
dan.aldridge@academy.com

EXHIBIT 99.2
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PRESS RELEASE

FOR IMMEDIATE RELEASE

Academy Sports + Outdoors Hosts 2026 Analyst Day Event

KATY, Texas, (April 7, 2026) – Academy Sports + Outdoors (“Academy” or the “Company”) (Nasdaq: ASO), a leading full-line sporting goods and outdoor recreation retailer, is hosting its Analyst Day event today, April 7, 2026, beginning at 9:00 a.m. Eastern Time.

Steve Lawrence, Chief Executive Officer, Carl Ford, Chief Financial Officer, and Chad Fox, Chief Customer Officer, are presenting and discussing the Company's long-term strategy as well as providing updates on growth initiatives.

A live webcast of the management presentation is accessible through this link or on the Company's website at investors.academy.com from the “News and Events” dropdown menu, under the “Events” tab.

Presentation materials are available on the Company's website at investors.academy.com and a replay of the webcast will be archived at investors.academy.com for approximately 30 days.

About Academy Sports + Outdoors

Academy is a leading full-line sporting goods and outdoor recreation retailer in the United States. Originally founded in 1938 as a family business in Texas, Academy has grown to more than 300 stores across 21 states and counting. Academy's mission is to provide "Fun for All" and Academy fulfills this mission with a localized merchandising strategy and value proposition that strongly connects with a broad range of consumers. Academy's product assortment focuses on key categories of outdoor, apparel, sports & recreation and footwear through both leading national brands and a portfolio of private label brands. For more information, visit www.academy.com.

Forward Looking Statements

This press release contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities Exchange Act of 1934, as amended. These forward-looking statements are based on Academy’s current expectations and are not guarantees of future performance. Forward-looking statements may incorporate words such as “believe,” “expect," "anticipate," “forward,” “ahead,” “opportunities,” “plans,” “priorities,” “goals,” “future,” “short/long term,” “will,” “should,” or the negative version of these words or other comparable words. Actual results may differ materially from these expectations due to changes in global, regional, or local economic, business, competitive, market, regulatory, environmental, and other factors that could affect overall consumer spending or our industry, including the possible effects of ongoing macroeconomic challenges, inflation and in higher interest rates, trade policy changes or additional tariffs, geopolitical tensions, or changes to the financial health of our customers, many of which are beyond Academy's control. These and
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other important factors that could cause actual results to differ materially from those in the forward-looking statements are set forth in Academy's filings with the U.S. Securities and Exchange Commission (the “SEC”), including the Annual Report on Form 10-K under the caption "Part 1A. Risk Factors," as may be updated from time to time in our periodic filings with the SEC. Any forward-looking statement in this press release speaks only as of the date of this release. Academy undertakes no obligation to publicly update or review any forward-looking statement, whether as a result of new information, future developments or otherwise, except as may be required by any applicable securities laws.

Media inquiries:

Meredith Klein, Vice President of Communications
346.823.6615

meredith.klein@academy.com

Investor inquiries:

Dan Aldridge, Vice President of Investor Relations
832.739.4102

dan.aldridge@academy.com
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OUR BUSINESS STRATEGY WILL DRIVE OUR RESULTS

Strategy Strategic Actions
Target 125 stores over next 5 Years
Open New Stores in Legacy, Existing and New 5
@ Markets to expand store count within our footprint > 40% Legacy/40% Existing/20% New

Leverage Customer Data
Drive our Existing Business —_— Expand New Brands & Innovative Products

Customer Loyalty Program

Grow Penetration from 12% in 2025 to

Build a more powerful Omni-Channel business —_ (o erget 15%+ over Next S Years
[
Leverage and scale our Supply Chain to enable New Warehouse Management System
. —_— Conducted End-to-End Study to Define
industry-leading growtt Future State Supply Chain Network
@ Support our growth with the Best Team in retail — Leading Team of Retail Experts

Continue to Build Out Our Bench Strength

Long Range Plan | 51





image66.png
SUPPLEMENTAL FINANCIAL
SLIDES




image67.png
GAAP TO NON-GAAP RECONCILIATIONS

Adjusted Net Income, Adjusted Earnings per Share, Adjusted EBITDA, Adjusted EBIT, Adjusted EBIT Margin, Adjusted
Free Cash Flow, ROIC, Net Debt, and Net Leverage have been presented in this presentation as supplemental measures
of financial performance that are not required by, or presented in accordance with, generally accepted accounting
principles (‘GAAP"). These non-GAAP measures have limitations as analytical tools. For information on these limitations,
as well as information on why management believes these non-GAAP measures are useful, please see our Annual Report
on Form 10K for the fiscal year ended January 31, 2026 (the "Annual Report") filed on March 17, 2026, as such limitations
and information may be updated from time to time in our periodic filings with the Securities and Exchange Commission (the
"SEC?), which are accessible on the SEC's website at www.sec.gov.

We compensate for these limitations by primarily relying on our GAAP results in addition to using these non-GAAP.
measures supplementally.
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RECONCILIATION TABLE: ADJUSTED EBITDA,
ADJUSTED EBIT, AND ADJUSTED EBIT MARGIN

We define “Adjusted EBITDA" as net income (loss) before interest expense, net, income tax expense and depreciation, amortization, and impairment, and other
adjustments included inthe table below. We define *Adjusted EBIT" as Adjusted EBITDA less depreciation and amortzation. We define “Adjusted EBIT Margin' as
Adjusted EBIT divided by total revenue. We describe these adjustments reconciing net income (1oss) to Adjusted EBITDA, Adjusted EBITDAto Adjusted EBIT, and
Adjusted EBIT to Adjusted EBIT Margin n the following table (amounts in thousands).

Ended

January 31,20 uary 1,205 February 3, 2024
Netincome' $376,768 418,447 $519,190
Interest expense, net. 36,214 36,873 46,051
Income tax expense 109,289 19.778 143,966
Depreciation and amoriization 122,866 18,070 110,936
Equity compensation’” 21176 265629 24377
Loss on early refirement of debt - - 1525
Wite-offof deferred loan costs - 449 -

Adjusted EBITDA 666,313 §720246 846,045
Less: Depreciation and amortization (122,866) (118070) (110.9%)

Adjusted EBIT $543,447 602,176 735,109
Total Revenue $6,053.414 $5.933.450 $6.159.291

Adjusted EBIT Margin % 0% 2%

Academy’ i
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RECONCILIATION TABLE: ADJUSTED NET INCOME
+ ADJUSTED EARNINGS PER SHARE

We define “Adjusted Net Income" as et income (loss) plus other adjustments included in the table below, less the tax effec of these adjustments. We define
“Adjusted Earnings per Share, Basic” as Adjusted Net Income divided by the basic weighted average common shares outstanding during the period and *Adjusted
Eamings per Share, Diuted" as Adjusted Net Income diided by the diuted weighted average common shares outstanding during the period. We describe these
adjustments reconciing nt income (ioss) to Adjusted Net Income, and Adjusted Earnings Per Share inthe following table (amounts in thousands, except per share
data).

Net income' $519,190
Equity compensation? 21178 2377
Loss on oarly rotrement of debt E 3 11525
Wilte-off of deferred loan costs - 49 E
Tax effocts of these adjustments® (@761 (©0%8) (5621)

Adjusted Net Income 393,183 439,487 $539,471
Eamings per common share

Basic 5566 $5.87 $6.89

Diluted 554 $573 670
Adjusted Eanings per Share

Basic $590 s6.16 s7.16

Diuted $578 $6.02 6.9
Weighted average common shares outstanding

Basic 66,612 71,343 75,389

Diuted 68,04 73,048 77469

Pl e ——————t ol e AT
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RECONCILIATION TABLE: ADJUSTED FREE CASH FLOW

We define “Adjusted Free Cash Flow’ as net cash provided by (used in) operating activties less net cash used in investing activiies. We describe this adjustment by
reconciling net cash provided by operating actities to Adjusted Free Cash Flow in the following table (amounts in thousands).

2024

Net cash provided by operating activiles $434,798 $528,082 $535,779
Net cash used n investing actiites (172037 (186,120 (206.139)
Adjusted Free Cash Flow 262,761 5341962 5329640
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RECONCILIATION TABLE: NET DEBT AND NET LEVERAGE

We define “Net Debt” as long-term deb, net plus current maturites of long-term deb, less cash and cash equivalents. We define “Net Leverage" as Net Deb divided
by Adjusted EBITDA. We describe these adjustmens reconciing long-term deb, net to net deb, and net leverage in the following table (amouns in thousands)

2024

Long-term deb, net 3482679 484,551
Current maturities of long-term debt 3,000 3,000
Total long-term debt $483,793 $485,679. $487,551
Less: Cash & cash equivalents (330.320) (288.929) (347.920)
Net Debt $153.473 $196.750 139,631
Adjusted EBITDA 566,313 $720246 $846,045

Net Leverage 02x 03x 02x
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RECONCILIATION TABLE: RETURN ON INVESTED CAPITAL (“ROIC”)

We define “ROIC" as Adjusted EBITDA before lease expense less income tax expense divided by average invested capital on a railing thirteen-month basis, inclusive
of year-end total lease iabilties (amounts in thousands).

2024

Netincome' 418,447 $519,190
Interest expense, net 36,873 46,051
Income tax expense 109,289 119,778 143,966
Depreciation and amortization 122,866 118,070 110,936
Equity compensation? 21,176 26,629 24,377
Loss on early reticement of debt - - 1525
Wite-offof deferred loan costs - 449 -
Lease expense 251,851 232683 224614

Adjusted EBITDA befors lease expense® $918,164 $952,929 $1.070,659
Less: Income tax expense (109,289) (119.778) (143.966)

Adjusted EBITDA befors lease expense less income tax expense 5808875 833,151 5926,693
Average invested capital 4,087,727 3,624,592 3,314,678

Retur on Invested Capital 20% 2% 28%
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